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MODERN BUSINESS:

Global Trends and What’s Next
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URBANIZATION

“Opportunities from the Urban Sprawl!”
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‘Opportunities from the Urban Sprawl”
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1. FaBsugnninninan
(Ubiguitous life) msiSaus
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4. nsuSMsa1sIsau=n
d=a2n (Convenient Public
service)

6. gnamnssulkunawiboy
(New urban industries)

8. msldus=lvgunauuaz
nunsavsulsvaswus=ans
nnu. Thu (Land & Space for
New Bangkokian)

2. swidouiidov (Connected
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So 1§ one pass ficket

XXX
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3. daszhvmsriniu
(Freedom of Waork)
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uussMkrunawhibo

5. YStu=MsyoInIsnoNing?
@BvIusssu (Integrated
Cultural Tourism)
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9. AmwuUndlkuzoy
Faauov (Urbanite's
New Normal)
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7. IRAVWAWIURaNKaefdu
Dostodwnoaou (Diversified
environmental-friendly
energy sources)

10. MsWuagWMITN
(Inclusive development)
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SUCCESS STORIES:

Urbanism & Opportunities from the urban Spraw!
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‘Opportunities from the Urban Sprawl”
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Start-Up Opportunities from the NEW GEN Mega Trend
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Start-Up Opportunities from the NEW GEN Mega Trend
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Start-Up Opportunities from the NEW GEN Mega Trend
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NEW GEN Start-Up Opportunities from the NEW GEN Mega Trend
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AnAuuinnssulmivisesrmeluangsianiiluey (Innovate or die) Wu n15duves Nokia,

v o A

Frunilsdevwinlngufiasidna wdrduaslulunae, gsnaliiniflestns Blockbuster
Wrouiun Netflix ududlndn Fuluffndundesiinealdmaund 1975 usvianiseaniuain
Auimsuazlufigangnyaneasineddiia Inefigsnanduuitnlngq warlldnailunisduls

Y 9

fiyadmindduumenanislunandut Fausevlvgq lignudia dudredneusdnbng fasa
a A

3

sfalagefIaunle wazaulalelunaidusinqlufedud
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M3 Self- driving car sagudntuAfoumefes Fangsnatlifinvuasnssnuntdniu

v v
=

Jusa wsegsiavseiude Wesnnludedddaudy warlufiatAmeintu lueuian niiaaeld
self-driving car Tun1sliusmsdwestistu Jsiodnduaaiivnegruindule

Is1iavoglugnuow The Age of Startup IJugAaUISNaSIVSSAPOEIVTIBANBIINSSTD
vunaidn naudulaiussivuunalkedldmetunaniiidivaul Startup Ao USENIENY Aignooniiuu
TRidulaagvsaaiSrauimdatiludovund nauduladnauiindatUogvdaitiov Startup Ao
NS:UDUNISKIGQs la:rgIWoueIEYUN0DE1VSIAISD (repeatability + scalability)
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3379 Startup MaafindIuINIuLarasaadumnigliviiuaulaly
v A = & ::4' A a v & a _ada a |
Tuder Balueuanavduausosy lnefigsiausindugsianduwiAnudant wu Chat
Apps Mitenitdstannuliudidennuazau, AirBNB Minenfiuiiindluduliauuiei
atl, Uber wauiias1aiuitoBenuiinddd \Judulaeidunisigsia wuu Red Ocean
Munasdunmisvinisussianiieanu lagldnuaniitieus agly wieliAnaiu
UANFNIAINALBU (New ways of doing the same thing) uavauludveinvegsnai
SiyarileiuduwSesy (Unicorn) Wudilsifieuidugsiannou

Startup 1UU Zero Monetization
Aoludavfgiduavnulutinsn ndld3ss:aunu

Fadrweannuda funuuazleds fmshmeluladuazfidnea wildluniaviigsna
wiasiiulaldneluamiedtuenaniiuszneuns startup avumauaaamaaq Faif
o1gdlilishdinmaduiussnouns Startup SeilUsEnaumstausiongiosgaands
winga Lidndudesdiiugrumaddva isdduufauazidnnziadviauldlugsia

~ e ada v < ) a a
V94 AU WiswwaUAswITAnuRsiulenanisensiUasuwUadlugsia Startup
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Digital Marketing Weapon: Your Fast Lane to Success
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* AUAIPWBEY DVBIKS8YNDVL Vice President — Head of Online
Marketing, dtac | Columnist: a-day, Positioning | Host & Producer,
DigiLife TV (Nation Channel) | Trainer, DOTS Consultancy

- AtusuyYsai auysaigriodv na: Creative Director DVANSUSANSSUAVAL
Creative MOVE

- AUISNSU JVAUIND WSounadona: CTO USYN Zocial Ripple Inovioasv
fonssunisaaramulsiBealkiusudilionulnafudonlus




NEW GEN Start-Up Opportunities from the NEW GEN Mega Trend

@ Juinniseainddviaiiaeegluinishidna
LOLAUT IR UNSAANAADUNUN AN ULUTUR
A199 UINNTT 40 LUTUA

Uagdud1sedunya Vice President, Head of
Online Marketing U3 Wnifia udaida Aoy diady
10 W) MTEAUNA ALAUSMTAILUNITAAIA
ooulatdienisdoans mavhuauguasanssusag
FWANITUINTIANTT Social Media VoIUTEN

Sadureduniadluiinuans a day
Wwesuden nuttaputch.com Fauduvdennismann
warMIRALIFLeTiiALE1uIINNTY 300,000 AUAE
Wou ASns318n1571 DigiLife 71 Nation TV wisuiues
Fumsnainadvia suradudusmisde “Content
Marketing —alsindn wanwusudlise” Fadumiade
MBNIAIADULUTLANSNYRIUSTINAlNe BneY

Useleiven Digital Marketing {uguuuuvasgsiafisgyhanedagshaduuazasislonial
fugsfalvaig Bnunanevatedssian Tngasivdeulanvidlan Wasuviruad 358ea1s wazdue
= =i = SO = A v ¢
dnunnune Ineinswdsunlasasiivianudssaslonia widulnsanunsaazlduseleviain
nsasuwlaninty

)

iEusluednEnanmsdusuiiveudousasteunsaou tsdsiuatulifuineanseneg
uilsifflasaulafieruld defidertvaiaturinfuimnauansafisndudelfidemniiuid
voseslumsiiaglideans JaGudeudeniniunmsnaniavauaziimihmayaiddinnudu
waua feq Alildrunmmeduilutaushuseans arvdadzmsazas ieassanuthidedeuas
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#a wapiAnewidetiuidianudmeiunsnanfava uasanusnUsrauaLE SN LT
aguulanfdvia

® miGuiusunnmslinuiilunisadiennuindedion i www.Nuttaputch.com Fadu
dulgafisnusessnuiluseswes Digital Marketing, Content Marketing uaz Business
Management n1snanneaulay uaziiAnnsvieny daufinausiududiuiuinn feinsanneu
nsudsuvdenaiusniifiauguesun Mnarautunmsilidifanuenududuaunn lae
= % o ax = A oA v 1 A A va 1 A o <

FousuaryFulenisluGes ) Welinsenge Wefiffnnuuniu Tuvagivihaudueny

)

ga 2 53 v & P = a2 &
FREuAUALIUTTAUNSaliuUNsaumensilu Speaker muniiangg Buannianguaziiy
Wensw dnshirmuuzilazaeugniaugnABuinnnueie Bulsuntdesrunsnain
Tnedununmsymsiiuniliemsainagnisdumsuuesauiaaliludign

ﬁm%’uﬂzymLLaquaiiﬂﬁLﬁmﬁuﬁﬁa mMsnuderisideniodsnyn lneRawnsley
ugenyntu wideanudeiuhituiesuan Fmereuselufiazduneu aufseiituniiieu
venimuguyniu umsaisuusudlifuiiesias Asngmsduiivinwuagmsuiue sany
fisdlaliluiian Famndosmsmudnngfesodunalumsvingsie asfosiadming e
LLazaﬂwusiaszymLLaquasiﬂﬁLﬁm%u

fuaunna Digital Marketing :Ufj3GKkargogonowaanssuna:Arund lasd
msidasundavinadunniu SvdovusudiRnuduaduidagundaviinadu
Iws1:Nsaaraidasuitiovoinauilagu fauldasussivdovdsuaiu
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NEW GEN Start-Up Opportunities from the NEW GEN Mega Trend

@ AMLEY UUSYYINT AMEINYIAIERT LAY
walulad unInedusssueans wazlufne

FOAIUNITEILAINAIN Academy of Art University,
San Francisco UsgimAanigaLaisn, Lﬂumsmﬂlu%mv
Franmunduiiinanusufuineastedmansiay
neuazdusiundu Creative Director LLagﬁﬂ'aﬁzq
Auledasreasshogna PORTFOLIOS*NET tASeune
Tnasrsassfuarinoenwuuiifiaundnnda 25,000
A LHusrunons SiamArsa in3othseranadinsiiuy
Ussdlneiifiaundneranasasnin 167,000 AU way
aafnsuinnssudsny Creative MOVE fisifiunsly
sULuUvesgsnaLiledany (Social Enterprise)

NNy CreativeMOVE Ssldnosaadotne Creative Citizen fifitmanglumsiann

wiethenadlosadaassrdanuriunszuIunIs DIT: Do It Together d4dl 3 Funaunsvhnuie
1) Inspiration @31ausatunalanuguteyakasianssy anuiiuuinnssudeny
AutinasnsassalunIetie
2) Education a$19msfeus wudneamdumsimuuinanssudiey sakwenens
fufallymiidasemsudly (Unmet Needs) Wiiuasndnluaiete
3) Action ademsiidusiu Ineatvayuuagnanduandnlunsotnelvianunsaaineeassd
uinnssudsaslAntuaiehufansausme Saufuniasg maenty ssdsudsem ua
naueaaling Wy Aanssuusenin Aanssudug (Matching) Aanssueranaidng w3e
Asavey 1udu

a8 CreativeMOVE 9ztgatiuayulvidiugdsnuids msoenwuuimm msusmslasans

M3deans Smdsnedanulszanalunsvinnu welilassnsiudnuaiee aansaaiiuls
9813898y
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® iBuFure I NueenuUUIleduInde uLaz B UL A IALBIAALEYINIINMTY
a1analins wagldiuimuainveswuanunsatiemiednuld Jeldvensesinsuinnssudiny
CreativeMOVE faufuausulminfdnasisas guduluinsuiludgmlu 5 Ussidiundn fe
dspu Awandon Msfinw AuRTA uazgun dmfunisiimsemaeeulatintdlunisiiny
TngltiulsiifuaTesle Buduanmsdeuunarameiudiag 600 reuwiuvired Lieliau
$nuniu VildgnAdudiuiieliussmduldavinanssusiag Adeatuden wandy
Tonaivil¥laudiumnniy

Tunsringsiplkus:aundwdisSoo:doviwiassiiidorino:lsog
na:wengwldiRivaadu na:avndrAtyAo nsfuvIunad 1ol
UrykakSadonawarangausulRwaneiuwosiuiionunideyra

Uaqdu CreativeMOVE Triusnisaunisideuazesnuuuiamuiuinnssudsng lidnezdy

a o s

nanAe NanTsu 1ASINTS WANLUYSaUseA Aanssu CSR a% wenanil CreativeMOVE &3l
UINIAUdDaNiUeIANINIATT aNTu uavasAnsaudsANsne vdlukasieUsena a1y
Greenpeace, WWF, UNICEF, OXFAM, ChangeFusion, n., égé., n., aﬁ*mnzj‘umw, Volunteer

.. aa aa A @ a 2 v
Splrlt, HﬁuﬁLLNﬁ’]MﬂN, HAUBENBLANTANT, ?Iﬂ’]ﬂ’?“(ﬂﬂvl,‘lﬂﬂ, Google Lunu

uAsuitilfiAngsiatl ilesnmeuiiiadwiau Idtheluamudiedinuegauiou tio
PuTsTkaragUTThianufesmseaaiasilath sswieiviaeuegyilisgsivesiaies
waztfunisuunnsgludnuasiivduden JedafiazmuumdlfiAnanuddy wasifndu
CreativeMOVE aiumssiumnufnaiiassd wazenanasinsiidor imvnumamuiiiaumie
msdunmstiemiedsniofinugiefiaisassddnutu
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NEW GEN

Start-Up Opportunities from the NEW GEN Mega Trend

@ dsansfnerdiunisuinisdnnisgsia
aupeuimes vadvaluwealuladuasnis
Boudddmig lnglanizegrebsluduiumelulas
Uszaumsalfisusn weduiiniesgideyamad
doooulay] uenantudaiminidutniainsdu
nswmgenkds tasse IT dwsuussaunisainng
fugsna Aansvsieesalumimuesnisiiugsia
IT fuUsemeuniale suladde wasdnlus Jaqdu
AusalddauTsnveafueddudenluidedn “Zocial
Ripple” uenaniy daduoraainsyhanuiy QLﬁya
Uszinalne lugrugidniann Ssldwalunuuszyuas
w17 GDGThailand’s

“ZocialRipple” viwninenslulssinadenlus fdnrsiaasrundesionasunannosud
inuaulylsasaulatiuaudeinisviiniseaiavulaleaumuiuy Jagdu ZocialRipple &
weunAladuluINISUAMIUL Android uag I0S Wmmevesu3em Ae wwveneginaludmann

Wl ueandedaiul 2016

@ ZocialRipple

Helping you reward the Ripple effect.

i
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Aedluvigsiandsnlus lnelymuazguassanaieeene wu sunguung
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DIGITAL AGE NEW GENERATION
Wellograph INK & LION Cafe
www.wellograph.com facebook.com/inkandlioncafe
E-mail : Manhattan Mango
Support@wellograph.com www.manhattanmango.com

‘me’ limited edition
www.me-limitededition.com
E-mail : talktome@me-limit
ededition.com

Drivebot
www.drivebot.io
E-mail : natt.wk@drivebot.io

GLOBAL KNOWLEDGE SOCIETY
Eduzones

www.eduzones.com

E-mail : webmarter@eduzones
CreativeMOVE

www.creativemove.com

E-mail : contact@creatimove. com
Charawe IT Solution

www.cits.in.th

E-mail : nasruddeen.ca@gmail. com

CONNECTIVITY
Coco Easy
WwWw.Ccocoeasy.co.th
E-mail : sales@cocoeasy.com
Murruh Dairy
www.murrahfarm.com
E-mail : murrahdairy@hotmail.com
Tareeya
www.tareeya.com
E-mail : tareeyadesign@gmail.com
Wel-B
www.welbsnack.com
E-mail : info@welbsnack.com

URBANIZATION
ONEDAY | Pause and Forward
www.onedaybkk.com
E-mail : contact@onedaybkk.com
PARKING DUCK
www.parkingduck.com
E-mail: chayanon@parkingduck.com
Selectism
facebook.com/selectism.urban
cyclingwear
E-mail : selectism@gmail.com
Krua Nok Yoong
facebook.com/KruaNokYoong
Bike Xenger
www.bikexenger.com
E-mail : bikexenger@gmail.com

E-mail:danny@manhattanmango.com
Rukkit Kuanhawate

facebook.com/Rukkitworks

E-mail : rukkit_k@hotmail.com
Selvedgework

www.selvedgework.com

E-mail : selvedgework@gmail.com
U Drink | Drive

www.udrinkidrive.co.th

E-mail : udrinkidrive.info@gmail.com

WOMENOMICS
Klas & Sylph
www.klas-sylph.com
E-mail : info@klassylph.com
Petite Fille by JJ
facebook.com/PetiteFillebylJ
R Studio
facebook.com/RStudioBkk
E-mail : rstudiobkk@hotmail.com
Varineswear
www.varine.com
E-mail : admin@varine.com

AGING SOCIETY
Dinsow Robot

www.dinsaw.com 0‘-0 ﬁ‘qu ﬂ

E-mail : contact@dinsaw.com

Siam Nissin SIS I000 2000000000000 0000 0000000000
www.siamnissin.com
Emal - okmd
panneeprint@yahoo.com o o 0 - 5
gaEaUasuTIn dIUNVIUUSKISHATWAIUIDVAADIUS
E-mail : maydon2014@gmail.com (9VANISUKIBU)

69 91ATINYIABNITIANTTURIAINGIABUTAR
WORLD FRIENDLY

Raitong Organics Farm

2 18-19auuIn1INs9an uvrsaauly

www.raitongorganicsfarm.com L‘UﬂWiy’ﬂVI NFUNNUNIUAT 10400
E-mail :
info@raitongorganicafarm. com
Rubber Killer TnsfAwri 0 2105 6500
www.rubberkiller.com
E-mail : info@rubberkiller.com Insans 0 2105 6556
UB Pack
www.ubpack.com 15ulsd www.okmd.or.th

E-mail : watcharaporn@
ubpack.com
Garmento Board
www.theremaker.com
E-mail : info@triple-pim.com

www.facebook.com/OKMDInspire
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OFFICE OF KNOWLEDGE
MANAGEMENT AND DEVELOPMENT
(PUBLIC ORGANIZATION)

CMMU Building,18"-19" Floor,

69 Vibhavadi-Rangsit Road, Samsen Nai,
Phayathai, Bangkok 10400, Thailand
Tel: 0 2105 6500

Fax: 0 2105 6556

www.okmd.or.th

www.facebook.com/OKMDInspire



