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TREND ANALYSIS

aaammmﬂmnhm's'tsgn%waam&ggaaﬂmawﬂumun'ﬁmna dupswvt warUszanadoya
HIUN5OU “uBansud 5 JA” (Five Dimensions Analysis) FuiRiusaganu1aINNTBUNT
a o a = = = . - = £

AaTzimsuiunasungfinssunisuiinaues trendwatching.com (2014) finzasunsliuiia

W oar =l & w A o | = w1 & w &
"ﬂaqqJ'ULﬁaﬂuL‘U'ﬂQwa\?ﬂu'ﬂuQﬂ']il;uaﬂu%ﬂﬁ‘ﬂuigﬂ358'1'3 tadeisaszozdu ATMUABINTIWUT Y

voumfaiuasulunndsduinntdenialig magsiandludududuaguingg wisus
fetladsuargsnamiraulaveddneuaysirsssmantgiuyuiesininuaranddu

DRIVERS OF CHANGE

P e =} - |
Wavguinaaunisiasunlay

-

Yeduiidundslunsduirdeuasugiondaind i

v

gravlasumsAinu
UINULA=IMSANKANTIU

fmdaialaniTlomalfumsfneanntu wnliugosinemu
LLmrwhwaan'|761uaam€uu'lé'ivwi'wuwmﬁaammaﬂ'w
wmum ‘ﬁuﬁﬁu‘hﬂﬂ F.I‘r‘lEg\ﬂ.ﬂ3Un'\'§ﬁﬂﬂ"|‘[u$”ﬂﬂﬁllﬂﬂu7fﬂlu
LLﬁuuﬁ'ﬁﬁ‘Juu'm?JuluﬂL\’!F_I‘IJﬂUH'MfJ damaldugaiilonta
'Lurmﬂ's.,naum'nwﬁ*mmuumum‘lumamwgmuagé’qan
iy

gBug1Idu

Tmﬂﬂw‘s“d'msianaaum‘lwmquwﬂw vindleyavetesinis
aiielan (2013) Flakdiu onduwinianeuasmdeegi 717
Tnefudgeilunliuengfusnningne saziisznslnowsd
SogBusmiy fudsengBusmniine luewendellenaiies
fifgogvdannnidaeyneuazegiauisnnnn e

vraula T

gnigvuciwugay [
-
ua=tduldouindu RS

ﬁmﬁeil'Lm".uTﬁ'm"usiwmﬁmma”agijJuTaﬂmni':u Weewn
a'muﬂwiumuﬂu'lumsaf,gmanﬂﬂﬂ'lumammqwmnw
sz fugudinsinugstu awnsofinaesnans
Gu uasinduiinvesmuadldlnglifosisgases viliudgs
Tamlddamguanniy dnenmlunmstisheg

UrNDuasuagay @

Tnoadeguailanfunliuiveiyastouas vunasouats
{§nae 7897183 Chand and Tung (2018) #41 Humsisaniug
vosmddludamgeiiu fnsinwgstu dhgnanussnusnniu
AnuuwIvaeraslsauintane nmyiulouisdaaiund
ums uazAfisulunsilaseuairnunalngianas

THE OPPORTUNITY : KNOWLEDGE SERIES BY OKMD | 14



g 3
andinsagiiulanyovgrdvong

SzhIW 15-54 U

Tugv 50 DRUULND

. . I
—— {,' Irll
i
Auguwiu ;fl-”:
) t4 b
.

Frumsvuenadintuedrwnnly

929 10 nd Uik | 0 2012
v

Dgon=weuausa 314,338 A
* KESNAN 111377 &

a o a & o o &
*dvdedaiuunlindunsipeafeaiuiu

T

—
—
—
—
—_—
—
——
—_——
—
—
—

d0SIN1SdUdoN
@euldyoy

Univanginu 15 0

"i"lU'JUUE'ISC'IOUth\IﬁU\iﬂU

loeader - +nanay ﬁrﬁqlnahﬁmﬁfdﬂ'laﬁaﬁan

A0

Tugwd Tugnd
1970- 1975 2095 -2100
70 e Rniie

5 v 15

fuged fugowd s
1970 - 1975 2005-2010 2095-2100 -

e
MWiaaiwe

447257 2

AU

THE OPPORTUNITY : KNOWLEDGE SERIES BY OKMD | 19



TREND ANALYSIS

TRIGGERS
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TREND ANALYSIS

BASIC NEEDS
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SILVERSTEIN & SAYRE (2006)
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TREND ANALYSIS

EMERGING OPPORTUNITIES
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‘Define success on your own terms,
achieve it by your own rules, and build
a life you're proud to live."

-Anne Sweeney-
President of Disney Chanel, 1996-2014
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